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First-Generation Candidates: What Drives Them?

First-generation prospective students are more concerned about the cost of GME than the average candidate and
are more likely to be flexible about delivery of their GME. Their interest in social issues is focused, more likely to be
translated to interest in cultural competency and the nonprofit/government sector.
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generation students are more likely to cite wanting to support cost and debt as barriers to GME compared to non-first-
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Curricular Preferences Program Pace and Delivery

First-generation prospective students are interested in equity Though in-person and full-time options are the top choices among
and culture, though non-first-generation candidates have a both first-generation and non-first-generation prospective students,
slight preference for learning about management and social first-generation candidates are more likely to appreciate online and
issues more broadly. flexible options.
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Note:

The asterisks adjacent to each variable represents a statistically significant
difference at the 95 percent confidence interval for each estimated
population proportion between categories of prospective students.

Access the full summary report at gmac.com/prospectivestudents



